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of our judgements on brand Colour can increase brand of consumers prefer brands they
identity are based on the colour recognition by up to 80%. recognise so selecting a clear
you use. colour scheme can help to build a
loyal customer base.
IMAGERY TYPOGRAPHY

Establishing a distinct visual asset that's Logos that use an easy-to-read font can
associated with your business can help to cut improve recognition by 17%.

through the clutter that’s the marketplace and

promote feelings of familiarity as consumers
recognise your logo immediately.

HOW DOES THIS AFFECTYOUR BOTTOM-LINE?
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Familiarity fosters brand loyalty, of purchase decisions are made Consistency across brand

and loyal customers have been subconsciously with emotion communications can increase

shown to spend up to 10 times at the helm, so using distinctive revenue by up to 23%.
more than newcomers. visual cues in your branding can tip

purchasing decision in your favour.

Want to learn more about branding? Visit the Snap News Centre.
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